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TRALCE

Launched in 2003 following the acquisition of the eponym magazine, Trace has grown into an Afro Urban cultural
entertainment force with 350 million fans and a mission to empower and uplift young people and creators globally.

+350M #1 #1

ACTIVE USERS ON TV, RADIO, EVENTS &DIGITAL EMPOWERMENT BRAND AFRO-URBAN ECOSYSTEM

FOR YOUTH & CREATORS IN AFRICA, FRANCE, UK, USA,BRAZIL,
CARIBBEAN & INDIAN OCEAN

Trace media, digital, entertainment and education platforms are available in 162 countries and are segment leaders
in Africa, Brazil, France, UK, Caribbean and Indian Ocean.



o



https://vimeo.com/417570092
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TRALCE WHAT WE DO

TV &RADIO STUDIOS DIGITAL EVENTS EDUCATION
Music, Music & Social, Live, , .
Entertainment & AudBvisual Music, Concerts, Festivals, E-Learning,
Youth Expression Prodition Entertainment At HomekEvents MasterClass
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TRALCE WE ARE A 360° DESTINATION FOR OUR PARTNERS

12M
Fans on social networks
/0M
videos viewed/month
EVENTS BRAND CONTENT INTIEC\ERATED MARKETING
N
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events / year more than 1000 local agencies
>1 M short formats /year
| attendance * i dedicated talents

|| .-II...



~

11 REGIONAL OFFICES

[ " EUROPE
78 London (UK\ ( .
Parls (France) '
\/ 4 (\ i’

~ ASIA
- Hong Kong
Chma Agent




Vi

—~
OF 15+ AFRICANS WATCHTV
EVERYDAY

FOCUS AFRICA
TELEVISION IS THE #1 MEDIA
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SATELLITE RECEPTION,
LEADER IN TVBROADCASTING
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TRACLCE FOCUS AFRICA
TRACE CHANNELS RATINGS IN KEY MARKETS

64% 79% 79% 713% /0%

African Average Rep of Congo Gabon Cameroon Demgc. Rep Of
ongo
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4% 92% 41% 4%

Ivory Coast South Africa Kenya Nigeria
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Monthly. TVviewers, 15+



TRACE. FOCUS AFRICA
TRACE HAS A MASSIVE FANBASE ON SOCIAL NETWORKS

86% 89% 10M

YOUNG AFRICANS HAVEA OF YOUNG AFRICANS TRACE FANS & FOLLOWERSON
SMARTPHONE MAINLY USE THEIR SOCIAL MEDIA
SMARTPHONE FOR SOCIAL

NETWORKS
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RACE MONTHLY TRACE MONTHLY TRACE MONTHLY TRACE MONTHLY
VIEWERS IN FRANCE VIEWERS IN UK VIEWERS IN PORTUGAL VIEWERS REST
OF EUROPE
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OUR TV & RADIO BRANDS
TRALE IN AMERICAS & THE CARIBBEAN

NORTH SOUTH

AMERICA AMERICA CARIBBEAN BRAZIL
TRACE TRACE TRALCE TRALCE TRACE
— -4 SRk URBAN BRAZUCA

TRACE
(TRACE| TRACE TRACE “TRACE PEADS
CARIBBEAN VANILLA L ATINA
GOSPEL

GOSPEL BRAZUCA
TRACE TRALCE TRALCE

AFRICA MZIKI AYITI
TRALE TRALE LATINA

LATINA NAIA

_ TOCA
TOCA AFRIKORA

KITOKO JAMA
TRACE 'TRACE SPORTASTARS
SPORTASTARS MUZIKA
PREMIER
SUR LES HITS

4 FM RADIO STATIONS



TRALCE FOCUS AMERICAS AND THE CARIBBEAN TRACE:
LEADER OF THE AFRO-URBAN TV & RADIO SEGMENTS

33M S00K ™ 10,5M

TRACE MONTHLY TRACE MONTHLY LISTENERS IN TRACE MONTHLY TRACE MONTHLY
VIEWERS IN BRAZIL FRENCH GUIANA, GUADELOUPE VIEWERS IN FRENCH OVERSEAS VIEWERS INROW
AND MARTINIQUE DEPARTMENTS
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http://WWW.TRACE.COMPANY/

